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At Safeway, Vons and Pavilions, we deliver superior service to millions of customers daily, bringing them 
fresh, quality products and healthy ready-to-eat choices. Integrating our values with our work is good 
corporate citizenship and good business. We work hard to be the best neighborhood grocer in California 
with a reputation for integrity, honesty and a commitment to the community.

Safeway and The Safeway Foundation support a range of charitable causes. In 2008, we donated more than 
$248 million to important causes, such as cancer research, education, hunger relief and programs focused 
on assisting people with disabilities. We make environmental stewardship a priority that will benefit future 
California generations by embracing conservation everyday in our business. 

We embrace the diversity of our workforce, customers and vendors. Diversity is more then a corporate  
initiative; it’s a living part of our culture. Safeway provides an environment where the individual is respected 
and supported and teamwork is encouraged. We are proud to be an employer to nearly 10,000 people 
with disabilities. 

At Wells Fargo, community involvement is central to our Vision and Values. With the merger of Wells Fargo 
& Company and Wachovia Corporation, we are one of America’s largest financial contributors to our 
communities. In 2008, the combined companies contributed $226 million to more than 22,000 non-profits 
nationwide. We are proud to be a long-time participant of The Women’s Conference and we share the core 
values promoted at the conference by celebrating women and their entrepreneurial spirit.

Wells Fargo believes in empowering women to succeed financially both in business and personally. In 
1995, Wells Fargo established the Women’s Business Services group to provide outreach and education 
to help women business owners increase their access to capital and other financial services. The program 
also forms key national and community relationships, conducts primary research and provides financial 
information and resources to promote the success of women-owned businesses. Since 1995, Wells Fargo 
has loaned more than $34 billion to women business owners nationwide.
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Founded in 2009 by Dr. Cheryl Saban, the Women’s Self Worth Foundation provides monetary grants 
to domestic and international organizations that help women achieve their goals and improve their lives.

That’s why we’re especially proud to support The Women’s Conference in their efforts to empower and 
inspire women to become Architects of Change – for themselves, for other women and girls and for 
future generations.

Shinnyo-en Foundation’s mission is to bring forth deeper compassion among humankind, to promote 
greater harmony and to nurture future generations toward building more caring communities. Through 
its national grantmaking program and its Six Billion Paths to Peace initiative, the Foundation seeks to 
promote service and peace for all people and the world.  
 
The Foundation is supporting The Women’s Conference, a national premier forum for women,  
because we recognize the importance of women’s issues and their impact on the whole family.  
Through its Six Billion Paths to Peace initiative, the Foundation encourages all women to recognize 
their unique gifts and talents and to share them with the world to promote service and peace. The 
Foundation has been a convener and catalyst in recognizing the importance of bringing people  
together to create positive synergy and sees The Women’s Conference as such a venue.

Sponsorsconference
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Presenting Sponsor
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Day of Transformation 
Presenting Sponsor

Sponsorsconference

Official Sponsors

Disney/ABC Television Group
Home to all of The Walt Disney Company’s worldwide entertainment and news television 
properties, the Disney/ABC Television Group (DATG) includes the ABC Television Network; 
the Disney Channels Worldwide global kids’ TV business, ABC Family and SOAPnet; as well 
as television production and syndication divisions ABC Studios, Disney/ABC Domestic 
Television and Disney-ABC-ESPN Television. The Disney/ABC Television Group also manages 
the Radio Disney Network, general interest and non-fiction book imprint Hyperion, as well the 
Company’s equity interest in Lifetime Entertainment Services and A&E Television Networks. 
Additionally, thousands of DATG employees around the world lend their time and talents as 
volunteers to make a difference in their own communities. Last year, Disney donated almost 
$209 million in cash and in-kind support to various charities, while the company’s VoluntEARS 
donated more than 495,000 hours of service. DATG is a proud part of that effort.

Anthem Blue Cross
Anthem Blue Cross offers unparalleled choice and flexibility in meeting health care  
coverage needs. We offer innovative products and services designed to help improve  
the health status of all Californians.

Through charitable grantmaking, the Anthem Blue Cross Foundation LLC promotes Anthem 
Blue Cross’s inherent commitment to enhance the health and well-being of individuals 
and families in communities the company serves. The foundation focuses its funding on 
strategic initiatives that address and provide innovative solutions to health care challenges, 
as well as promoting the Healthy Generations Program, an initiative that targets specific 
diseases and medical conditions. 
 
In 2008, the Anthem Blue Cross Foundation gave nearly $1.4 million in grants to charitable 
organizations in California. Additionally, Anthem Blue Cross gave more than $540,000 in 
corporate charitable community relations contributions. Our parent foundation also  
coordinates the company’s annual associate giving campaign, and provides a 50  
percent match of associates’ campaign pledges.

BP America
BP is one of the world’s largest energy companies, providing its customers with fuel for 
transportation, energy for heat and light, retail services and petrochemicals products for 
everyday items. On the West Coast, BP’s brands are ARCO, am/pm and Castrol.

BP America is a contributor to community development and education programs. We 
recognize the importance that education can play in improving the quality of life for 
everyone. To that end, BP has donated significant resources to assist communities with 
gaining expanded access to educational programs.  

As part of BP’s commitment to stay engaged with the communities, BP has supported many 
programs that span from early childhood education through higher education in Southern 
California. Some of these programs are: KCET’s A Place of Our Own and Los Niños en Su 
Casa, Los Angeles Multicultural Educational Collaborative, BP Summer Youth Program, A+ 
for Energy and the BP Scholarship Program.

Cisco
At Cisco, we focus our corporate social responsibility efforts in the areas of socioeconomic 
development, public benefit investment and sustainable business practices to produce 
measurable results on a global scale. 

Established in 1997, the Cisco Foundation makes strategic grants to programs with 
long-lasting impact on a local, national and global scale. In addition, we empower  
employees to give through our matching and volunteer programs. 

Cisco salutes the Governor and First Lady for making a difference in California’s  
communities and for empowering women and girls of our great state. As one of Working 
Mother’s 100 Best Companies to Work For, Cisco not only believes but demonstrates that 
empowering women in the workplace is key to the success of any community.
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FedEx Corporation
FedEx Corporation provides customers worldwide with a broad portfolio of transportation, 
e-commerce and business services. We create greater access for people, businesses and 
cultures everywhere to expand their participation in the global marketplace.

Consistently ranked among the world’s most admired and trusted employers, we at FedEx 
strongly encourage our 290,000 team members to remain “absolutely, positively” focused 
on the needs of our communities. We are committed to being a great place to work and a 
great company to work with. 

Because we believe in the power of access to create positive change, we heartily support 
The Women’s Conference for empowering and inspiring women to seek greater 
opportunities for themselves and for the world.

Health Net, Inc.
Health Net’s philanthropic efforts focus on increasing access to health care in underserved 
communities. We support organizations and programs that provide care to and improve 
health outcomes of minority and low-income populations. Health Net’s mission is to help 
people be healthy, secure and comfortable. Our philanthropic programs support that 
mission by improving access to care for the poor and most vulnerable populations within 
the communities we serve.

Health Net has been a proud sponsor of The Women’s Conference for four years. We know 
that women are often the primary decision makers regarding health care for their families 
and so we are committed to helping empower women to make the right choices for 
themselves and their families.

Intuit
Intuit is recognized as America’s most-admired software company and one of the country’s 
best places to work. Our flagship products — Quicken®, QuickBooks®, and TurboTax® — 
stand as testament to our commitment to help individuals and small businesses save and 
make money in any economy. 

With success comes the responsibility to give back.  Our philanthropic programs focus on 
economically empowering disadvantaged, lower income and underserved communities, 
providing widespread access to the benefits of software and online services. 

The Intuit foundations and employees contributed nearly $88 million in cash, products 
and services this year. We also continued our sponsorship of California First Lady Maria 
Shriver’s WE Connect Campaign to get real dollars in the hands of Californians who are 
working to create a better, brighter future.

Mattel, Inc.
At Mattel, we make innovative and beloved toys that bring the joy of play to the lives of 
children worldwide, with brands like Barbie®, American Girl®, Fisher-Price® and Hot Wheels®.  
In 2009, Mattel marks a global milestone with Barbie’s 50th birthday. For five decades,  
Barbie has enjoyed more than 100 careers and has inspired girls of all ages to dream, 
discover and celebrate in a world without limits. We are proud to support The Women’s 
Conference, which continues to inspire women and provide them with tools for success.
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Pacific Gas & Electric Company
Pacific Gas & Electric Company is one of the largest combined natural gas and electric 
utilities in the country, delivering some of the nation’s cleanest energy to approximately  
15 million people in northern and central California. In addition to providing clean, reliable 
power, we are a leading corporate citizen in the diverse communities we serve. In 2008, 
we made the largest shareholder-funded charitable commitment in PG&E’s history, 
donating $18.7 million to various organizations. We also empower our workforce to 
support their community: our employees and retirees volunteered approximately 21,750 
hours at more than 500 company-sponsored events and donated $4.18 million to schools 
and non-profit organizations through our Campaign for the Community.

Verizon
Verizon is a global leader in delivering innovation in communications, information and 
entertainment. We build great networks and use them to deliver innovative services and 
content to transform lives and empower businesses and communities to thrive.
 
We create positive change by investing in the communities we serve. The Verizon 
Foundation is dedicated to improving literacy, strengthening educational achievement,  
preventing domestic violence and enhancing the quality and accessibility of health care.
 
Verizon is especially proud to power another great network — a network of inspired and 
inspirational women at The Women’s Conference.

Visa Inc
“more people go with Visa” 
 
At Visa, we believe in economic empowerment. By combining our payments, expertise, and 
innovation with strategic partnerships, financial literacy programs and focused philanthropic 
funding, we bring more people into the formal economic mainstream and support small 
business development around the world and here in our home state of California.  
 
Visa also supports WE Invest, a program developed by The Women’s Conference under the 
leadership of Maria Shriver to help women overcome social and economic barriers in their 
journey out of poverty. With shared values and goals, Visa and WE Invest will support innovation 
and entrepreneurship as a way to enrich the quality of the lives of women in California and all 
over the world.

Walgreens
From a single pharmacy in 1901 to over 7,000 locations today, Walgreens has strived to 
be not only a pharmacy leader but also a respected resource that women can turn to for 
their health and wellness needs. We also work to help people from all backgrounds build  
successful careers and we’re proud to support The Women’s Conference and its message 
of empowerment, inspiration and education. We strongly believe in giving back to the 
community — in 2008 the AARP/Walgreens Wellness Tour provided a million free health 
screenings, and we donated $54 million to various causes, including the fights against 
breast cancer, heart disease and diabetes.
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Virgin America
Virgin America is a California-based airline that offers guests award-winning service and 
innovative features aimed at reinventing air travel. Virgin America is proud to serve as the 
“Official Airline” of The Women’s Conference for the second year. 

Just as The Women’s Conference encourages positive change, we seek to change our 
industry by harnessing the best in design, technology, entertainment and sustainable  
practices. In two years, we’ve won a list of awards including, Best Domestic Airline in  
Travel + Leisure’s World’s Best Awards. This year, we became the first airline to offer WiFi 
fleetwide and marked the occasion with the first SKYPE chat from a plane to Oprah Winfrey 
in her studio.  

As the only California-based airline, social responsibility is part of our DNA. Our fleet is 
the most carbon efficient in the United States. and we support worthy causes like the 
California Parks Foundation and KIPP non-profit charter schools. We fly to San Francisco, 
Los Angeles, New York, Washington D.C., Seattle, Las Vegas, San Diego, Boston and 
Orange County.  

Westfield
As the world’s largest listed retail property group, Westfield combines world-class shopping, 
an award-winning design and meaningful relationships with our community. Westfield  
provides a ‘different, better and special’ shopping experience.
 
Westfield has helped raise tens of millions of dollars for thousands of non-profit organizations, 
charities, schools, hospitals and youth groups across the nation. This commitment provides 
opportunities for non-profit organizations to connect with customers, to contribute and  
promote fund-raising efforts and encourage employee volunteerism.
 
Westfield also works with local communities by leading the way in green building techniques, 
technologies and materials, designing shopping center environments to reduce consumption, 
encourage sustainability and advance environmental responsibility.
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Official Technology Sponsor
Apple

Corporate Patrons 

Special Thanks
Armani Beauty

Meredith
Los Angeles Times

Hybrid Mom
Planet Hollywood

Jamba Juice
Niagara Bottling Company

Shutterfly, Official Photo Book Sponsor

Golden State Sponsors 

The Aga Kahn Council for the USA
Albertsons Sav-on Pharmacy

Bank of America
Blue Shield of California
The Boeing Company

Boniva
Cedars-Sinai Medical Center

ConocoPhillips

Google
GTECH

Intel Corporation
Kaiser Permanente

Loma Linda University Medical Center
LUNA®

Nestlé Waters North America
Nintendo

Northrop Grumman Corporation
OppenheimerFunds, Inc.

Sempra Energy
ScholarShare/Fidelity

State Farm
UPS

Zenith Insurance Company

Maria Arena Bell, Commissioner, 
Commission on the Status of Women

Suzanne Deal Booth
POM Wonderful

Skadden, Arps, Slate, Meagher & Flom, LLP
Walt Disney Parks & Resorts

Levi Strauss & Co.
Stephanie H. Lane
Triage Consulting

Manus and Associates Literary Agency
Jan Miller

Genevieve Reitman
Tawny Sanders

Nancy Daly, Nadine Schiff Rosen & Cynthia Yorkin
State Compensation Insurance Fund

Affiliated Computer Services, Inc.
Main Street Advisors

Bonnie Reiss

The Women’s Conference thanks our sponsors and contributors 
for their continued support and endless generosity.
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